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Research on the influencing factors of Internet consumption of the dlderly
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[ Abstract] China“s silver hair market has huge consumption potential, and the rise of the elderly industry is an inevitable
development trend in an aging society. The consumption of the elderly has become a force that cannot be underestimated. The
Internet can accurately extract the consumer psychology of the elderly and stimulate the elderly to consume. The development of
Internet technology has also promoted the development of Internet consumption for the elderly. However, the particularity of the
elderly group determines that the online consumption of the elderly needs more attention. The online consumption of the elderly is
affected by many factors. In order to promote the development of China’s elderly consumer industry, it is necessary to start from

various aspects, such as family, society and the state, to promote the healthy development of the consumption of the elderly.
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